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QUESTION WITHOUT NOTICE 
(of which some notice is given)s 

March 28th 2018 

Hon Peter Collier to the Minister for Regional Development representing the Minister 
representing the Minister for Tourism: 

I refer to the Intemational Visitor Survey (IVS) results released by Tourism Research 
Australia (TRA) and the quarterly results that highlight that International Visitors fell fi'om 
965,900 visitors in July 2017 to 947,000 visitors in September 2017. The December results 
also highlight that intemational visitors have continued to fall to 946,100 visitors making a 
total reduction of 19,800 visitors for the last six months of2017 and I ask: 

1. Will the Minister table the advice that indicates that international visitor numbers 
increased by 52 417 in the months between September and December 2017 as per his 
answer to a question in the Legislative Assembly on March 14th 2018. 

2. Does Tourism WA collect monthly data from Tourism Research Australia? 

3. If yes to (2), will the Minister table the monthly data for the months of June 2017, 
July 2017, August 2017, September 2017, October 2017, November 2017 and 
December 20 17? If not, why not? 

I thank the Honourable Member for some notice of this question. The following information 
has been provided to me by the Minister for Tourism. 

1. On 14 February 2018, Tourism Westem Australia provided the Minister for Tourism 
with a draft Brief Ministerial Statement with the results from eleven marketing 
campaigns conducted in eight interstate and international markets. The campaign 
activities that generated the additional visitation took place between September and 
December 2017. The Minister for TOUl'ism's answer to a question in the Legislative 
Assembly on 14 March 2018 did not make specific mention of international visitors. 

I table the attached draft statement. 

2. Tourism WA receives qUalierly data fi'om Tourism Research Australia. 

3. Not applicable 



Mr Speaker 

Hon Paul Papalia esc MLA 
Minister for Tourism 

Brief Ministerial Statement 

$2 million campaign results to date 

I rise to give the house an update ori some recent tourism marketing 

activity undertaken by Tourism Western Australia to support our hotel 

sector. 

You may recall that in June 2017, Perth's hotel occupancy rates hit 75.6 

per cent - one of the lowest levels for seven years. 

This followed a downturn in business travel and an influx of new hotels on 

to the Perth market. 

To address the low occupancy, Tourism Western Australia urgently 

reprioritised $2 million of its budget to develop cooperative marketing 

campaigns to drive people to book holidays to Perth and help fill the city's 

hotel rooms. 

Tourism WA has worked with its marketing partners including airlines, 

travel agents and travel websites to develop some great deals to give 

people a compelling reason to travel to Perth. 



The result was 11 campaigns across eight markets including Singapore, 

Malaysia, China, Sydney, Melbourne, New Zealand, Indonesia and Hong 

Kong. 

Mr Speaker, I am pleased to share with the house that the campaigns 

created with that $2 million have resulted in 52,147 bookings during the 

campaign period. That is a significant effort to lift passenger traffic into 

Western Australia. 

This is just the start. I look forward to updating you in the coming weeks 

about a significant marketing push on Australia's east coast which will help 

Western Australia increase market share in the interstate visitor market 

and help fill our existing and new hotel rooms. 

One of the campaigns will focus on Perth and reposition the city as an . 

affordable, vibrant destination that's close to nature. It will also highlight 

some of the changes that have occurred in our city, such as th~ opening 

of Optus Stadium, Elizabeth Quay and the burgeoning bar and restaurant 

scene. 

At the same time, we will be promoting our extraordinary regions on the 

East Coast with campaigns developed to drive visitors to Exmouth, 

Broome and the Kimberley more broadly. 

The McGowan Government recognises the value of tourism to the State's 

economy and that by attracting more visitors to WA, we'll create more jobs 

for West Australians. 



That is why this government has committed $425 million for Destination 

Marketing and Event Tourism over the next five years to drive visitation 

across the State. 

This gives the industry certainty in its future planning and demonstrates 

our long term commitment to tourism as an economic force in Western 

Australia's future. 
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